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The growth in the mobile phone market in the past decade has been nothing less than
astonishing, but the ability to communicate on the go is not the only reason we are hooked.
Games, cameras and music players have all been added to our handsets in the last few years,
but 2005 could see another big innovation that won't just see a change in our mobile phone
habits - it might alter the way we listen to the radio. Finnish handset giant Nokia has been
working on a technology called Visval Radio, which takes an existing FM signal from a radio
station and enables that station to add enhancements such as iiformation and pictures. "If you
have a Visual Radio enabled handset, when you hear an artist you don't know, or there's a
comﬁetition or vote that you'd like to participate in, you pull out your handset and with one
click you tum on a visual channel parallel to the on-air broadcast you've just been listening
to." That visual channel is run from a computer within the radio station, and sends out .
different kinds of information to the handset depending on what you are listening to. As well
as details on the track or artist of a particular song, there is also the ability to inferact
immediately with the radio station itself, in a similar way to digital television's "red button"
content. Possible interactive content includes competitions, votes and even the chance to rate
the song that is playing. But the interactive aspect will make the service especially attractive
to radio stations, who will be able to track the number of people taking part in such activities
on a real-time basis. This in turn should lead to an additional source of revenue, as it is very
likely that advertisers will be keen to exploit new opportunities to reach listeners. As the
Visual Radio content is transmitted by existing GPRS technology you would need to have that
service enabled by your network. And there will be a cost for the service as well, although it
may depend on yoor usage. The payment system could therefore be similar to the way that
broadband internet works versus dial-up connections,

According to the author, which two statements are incorrect?
{1) This article elaborates how interactive radio services can be applied to mobile phones.
(2) The radio signals are sent to mobile phones directly by telecom operators.
(3) The interactive radio service can become a useful tool for attracting radio audience.

{4) The radio service via phone will be cost-free.

HET

With more and more technology nudging its way into our homes, more and more data is being
transmitted. This means we have the attendant mass of wires to work our way through:
pninters, PDAs, iPods, speakers, scanners, compact flash card readers, digital cameras,
firewire hard drives, video recorders.., the list seems to go on and on. But this will be not for
too fong, especially in home entertainment. Manufacturers are hoping to make 20035 the year
of the "simple set-up”. The Philips Wireless Music Centre burns CDs to a built-in hard drive,
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automatically names the MP3 files, and then distributes the audio to up to five satellite
players via 802.11g, with no PC necessary. Slingmedia's Slingbox claims to be able to
distribute video from your home to your laptop, PDA or mobile phone anywhere in the world
or the room next door. The subscription-free box encodes video and uses a proprietary
delivery system that makers say is superior to the usual streaming video experience. Jeremy
Toeman, of Slingmedia, says: "You hook up whatever type of television source - cable,
satellite, antenna - straight into the back of the Slingbox through standard RCA connections.
"You also hook it up to your high-speed internet connection, which can be DSL or cable
modem, really any kind. "Once those two connections are made you install a little piece of
sofiware on your computer and you're watching TV whenever you want, wherever you want."
For most of us, it is our computer peripherals that are causing the most cable chaos. There are
a billion and a half USB devices in use today, with the number expected to quadruple by the
. end of 2006. But there will not be four times as many wires, thanks to Wireless USB. Jeff
" Ravencraft, of Wireless USB, says: "The spec vﬁll initially come out at 480 megabits per

* second at two to three metres, and 110 megabits per second at 10 metres. "So at close range
there's a very, very high data rate. You'li be able to move large audio files, large HDTV
streams,"

According to the author, which two statements are incorrect?
(1) The paper praises the advantage of wireless technology.
(2) In the near firture, USB devices can be connected wireless!y.
(3) The transmission rate of wireless technology can never surpass that of broadband cable. :
()] Piu'lips has developed a wireless technology that can transmit television programs to
computers.
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A new qualification for "digital plumbers" is to help train people to become bona fide "home
network” fixers, The Home Technology Integration skills course, previously only available in
the US, is designed to train people to set up and fix digital home networks. More than
200,000 new broadband connections are made monthly in the UK. This means more people
‘work from home, and use their high-speed home networks to connect up other gadgets around
the house, like printers or other devices.
The first 30 "digital plumbers” to graduate from the course received their cexificates this
week. CompTLA, a global technology trade association, expects several hundred more to be
qualified over the course of this year. Home networks connect up electronic devices, such as
TVs, PCs, DVD players, phones, printers, and even refrigerators, and alarm systems. "The
demand for the networked hc;me is growing by leaps and bounds, and with it, the need for
" certified professionals - digital plumbers - to service this market," said Matthew Poyiadgi,
from CompTIA. The "digital plumbing" qualification - CompTIA HTH+ - has been set up with
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the help of funding from Yorkshire Forward investment.
According to the author, which statements are wrong?
(1) Digital plumber has developed as a new profession 1o supplant traditional plumber.
(2) The new profession is expected to atiract more buyers of digital devices than engineers.
(3) Digital plumber is a licensed career which was originated in the UK.’
{4) Digital plumber is a direct response to increasing number of networked home.
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After a sometimes discordant past, Nokia and Microsoft are now singing from the same page
about the future of mobile music. Nokia, the leading cellphone manufacturer and a longtime
Microsoft rival in mobile phone software, said on Monday that it had agreed to use
Microsoft's music formats in its handsets. In another advance for mobile music, Sony
Ericsson Mobile Communications said it would make Sony Walkman-brand cellphones that
would work with customers' digital music collections on their personal computers as well as
connect with music downloading services. The companies, both making their announcements
at the 3GSM World Congress trade show here, are forecasting a huge increase in the number
of people using their cellphones to listen to music, especially as faster mobile networks come
on line. At the moment, digital music is Jargely carried around on portable players designed
only for music, like the iPod made by Appte Computer. But hardware, software, music and
phone companies agree that there is a mass market - particularly among young people - for
music on demand. "The bandwidth of 3G," said Miles Flinf, Sony Ericsson's chief executive,
about third-generation networks, "will make mobile music work for the consumer." The
Windows Media Player, which Nokia is licensing for its phones, is already a leading software
program for listening to music on personal computers. Nokia has until now been using an
internally developed program or music software from RealNetworks. "This is a big shift by
Nokié," Ben Wood, telecommunications analyst at Gartner Inc,, said, "Nokia is conceding
they can't do everything themselves." Nokia and Microsoft use rival software for the
operating systems that run mobile phones, and they have been on opposite sides in other areas,
notably the European Commission antitrust case against Microsoft.
- According to the author, which statements are correct?
(1) The battle between Nokia and Microsoft has extended to music market.
(2) These two companies has adopted compatiblé operation system for their mobile products.
(3) Sony Ericisson is developing music player using its own software.
_ (4) There is not worldwide standard for mobile music playing and it seems unlikely to have

one.
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Web logs or blogs arc cverywhere, with at least an estimated five million on the web and that

" number is set to grow. These online diaries come in many shapes and styles, ranging from
people willing to sharing their views, pictures and links, to companies interested in another
way of reaching their customers. But this year the focus has been on blogs which cast a

" critical eye over news events, ofien writing about issues ignored by the big media or offering
an eye-witness account of events. Most blogs may have only a small readership, but
communication experts say they have provided an avenue for people to have a say in the
world of politics. Andrew Nachison, Director of the Media Center, a US-based think-tank that
studies media, technology and society, highlights the US presidential race as a possible
turning point for blogs. Mr Nachison argues blogs have become independent sources for
images and ideas that circumvent traditional sources of news and information such as
newspapers, TV and radio. "We have to acknowledge that in all of these cases, mainstream
media actually plays a role in the discussion and the distribution of these ideas,” he told the
BBC News website. "But they followed the story, they didn't Iead it." Some parts of the
so-called traditional media have expressed concems about this emerging competitor, raising
questions about the joumalistic value of blogs. " A website that contains an online personal
journzl with reflections, comments and often hyperlinked " Others, like the French newspaper
Le Monde, have applied a different strategy, offering blogs as part of its content. "I don't think
the mission and role of journalism is threatened. It is in transition, as society itseif is in
transition,” says Mr Nachison. However, he agrees with other experts like the linguist and
political analyst Noam Chomsky, that mainstream media has lost the traditional role of news
gatckeeper. "The notion of a gatckeeper who filters and decides what's acceptable for public
consumption and what isn't, that's gone forever." "With people now walking around with
information devices in their pockets, like camera or video phones, we are going to see more
instances of ordinary citizens breaking stories.” Tools such as Google's Blogger,
MovableType and the recently launched beta version of MSN Spaces are making it easier to
run a blog. US research think-tank Pew Internet & American Life says a blog is created every
5.8 seconds, although less than 40% of the total are updated at least once every two months.
But experts agree that the phenomenon, allowing individuals to publish, share ideas, exchange
information, comment on current issues, post images or video on the web casily, is here to
stay. .

According to the article, which statements are false?

(1) Web logs are increasing their number and popularity.

'(2) Some blogs are actually incorporated into BBC News content.

(3) Blogs can be used as a new media at the service of the general public.

(4) The updating of most blogs are quick and comprehensive.
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(1) According to Agenda-Setting Theory, the media inflnences the public agenda by:
1. Giving more exposure !to particular topics

2. Telling the andience that a topic is good orbad

3. Offering all sides and opinions of the issue

4. Polling viewers and readers about their opinions

(2) The "Hypodermic Needle" model proposes that mass media have
effects. | )
1. Strong
2. Moderate
- 3. Limited
4. No

(3) Which of the following is not a gratification sought and obtained from the media,
according to Uses and Gratifications Theory?

1. Information

2. Social interaction

3. Satisfaction

4. Entertainment

{4) In the gratification process, there are three ways in which audience activity
facilitates media contact and effects. They are:

1. selectivity, attention, and involvement

2. attention, motivation, and activity

3. involvement, selectivity, and reaction

4, preparation, execution, evaluation

(5) The study of semantics concentrates on the link between | and

1. symbols, speech
2. syntax, signs
3. referents, sources

4. signs, referents

(6) The idea that a person might change an attitude to maintain consistency between
attitude and behavior is representative of what theory?

1. Cognitive dissonance theory

2. Social judgment'theory

3. Theory of planned behavior

4. Elaboration Likelihood Model

(7) Cognitive dissonance theory examines the relationship between and
1. opinion, behavior

2. opinion, attitude

3. behavior, attitude

4. attitude, behavior
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(8) The basis of the media equation theory is the
1. interaction people have with media.

2. media tells the public what to think about.

3. media reinforce the status quo.

4. none of the above

(9) The original argument in the agenda setting theory was that the media
1. tell us what to think about.
2. tell us what to think.
3. deliberately attempt to influence views on certain issues.
4. none of the above

{10) The person who makes the final decision about what will become news and what
won't is the ‘

1. anchor person.

2. gatekeeper.

3. president.

4. none of the above

(11) The theorist associated with technological determinism is
1. Barthes.

2. McLuhan.

3. Hall

4. Gerbrer.

(12) Which of the following would be considered cool media according to McLuhan?

1. a newspaper . *
2. a photograph

3. radio

4TV

(13) The problem of cross-border spiliover refers to

1. performers from one country going to work in another

2. producers violating regulations when working in a neighboring country
3. the programs of one country being easily received in another

4, all of the above

(14) The communication process is initiated by the
1. message

2. receiver

3. source

4. channel

(15) The interpretation of physical message into a form that has eventual meaning for
a receiver is called )

1. coding

2. recoding

3. decoding

4. encoding . i - —
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(16) Which of the following is NOT a criticism of research on gender stereotypes in
the media? -

1. The audience is implicitly conceptualized as a passive mass.

It denies the dynamic nature of gender,

It asks “what do women do with media.”

all of the above.

both 1 and 2 above

hAF T

(17) Which of the following is characteristic of content analysis?
1. aquantitative research method.

2. objective and systematic.

3. aresearch technique for description of manifest content.

4. all of the above.

5. both 1 and 2 above.

{18) Which of the following is the implication of propaganda theory?
1. Tt assumes that the audience is heterogeneous in composition.

. ‘Mass media were seen as having a “hyperdermic-needle” effect.

2
3. Tt emerged during Vietnam War.
4. all of the above.

5. both 1 and 2 above.

{19) Which of the following is the implication of media globalization?

1. Qur cultural and informational choices have become much narrower.
2. Ttis reducihg integration of global and national media.

3. The increasing convergence of technology can reinforce this tendency.
4, all of the above. '

5. both 1 and 2 above.

(20) Which of the following is research on media representation?
1. Judith Williamson (1978), Decoding Advertisments.

2. Paul Lazardsfeld et al. (1948), The People s Choice.

3. Herbert Gans (1979}, Deciding What'’s News.

4. all of the above.

5. both 1 and 2 above.

(21) Which of the following is research on media use in social context?

1. Janice Radway (1984), Reading the Romance

2, David Morley (1980), The Nationwide Audience

3. Edward Herman and Noam Chomsky (1988), Manufacturing Consent
4. all of the above.

5. both 1 and 2 above.

(22) Which of the following is true of diffusion of innovations? '

1, The diffusion of innovations is fundamentally a communication process.
2. Diffusion research emphasizes interpersonal communication.

3. Diffusion research considers time as an important variable.

4, all of the above.

5. both 1 and 2 above.
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(23) In terms of the perspective of critical political economy, which of the following
is Not the possible effect of media concentration?

1. Owners can use media sités to help legitimate particular institutions or behaviors.
Owners could use their media outlets to prémote a specific political agenda.

A whole range of ideas and images can be more visible.

all of the above.

both 1 and 2 above,

PR

(24) Which of the following is true of the defirition of mass communication?
1. The term “communication” refers to the giving and taking of meaning.

2. The term “mass” denotes great volume of people.

3. The term “mass™ denotes great volume of production of message.

4. all of the above.

5. both 1 and 2 above.

(25) Which of the following is characteristic of the mass media institution?
1. Iis main activity is production and distribution of symbolic content.
Its organization is bureancratic in form

Mass media is not only a social institution, but also an economic institution.
all of the above.

both 1 and 2 above.
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1. Conflict management ‘
2. Niche

3. Decision support system

4. Horizontal structure

3. Value delivery system
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