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(2.) Which of the following is not characteristic of mass media products
1. Media products are private goods.
2. Nearly all of them involve questions of freedom of expression.
3. Duality.
4, High first-copy costs.

(3) 15 TR, Cissues) AUREHL - TFHUEIENE ?
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3. GLEREEHERITE (agenda-building theory) AT BRI E IRE B
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(4.) What does “the mutual determinations of media technology and humanity” mean?
1. the media of communication affect human perception and understanding, and
media environments immpose on us certain ways of thinking, feeling, and
behaving. ‘
2. the media of communication affect our ways of thinking, feeling, and
behaving; at the mean time, we also shape the media technologies through our

culture, thinking, feeting, and behaving.
1. The idea that technology and technigues, modes of information and codes of
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communication play a leading role in human a(fairs.
4. The idea that our culture and behavior play a leading role in shaping media

technologies.

(5.) Rescarchers employing Uses and Gratifications approach assume that
1. audience members are an undifferentiated mass that passively receives media
messages.
2. audience is not sell-awareness to know and articulate their reasons for using
the media.
3. audience members actively search oul media messages to satisfy certain needs.
4. media use of audience members is not goal-directed.
(6.) Limited effects model 8112
L. Lewin 95 1947 SEHURRET AR TSRV EERR -
2. FEHREEE N2 [E4T gatekeepers AY-T-TH -
3. SRR EAE -
4. WAFIRREE A, WS AR Y R RS - S EHERRE ARy - CaIhiheg
PR -

(7.) Spiral of silence B{H
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(8.) Convergence medel of communication FHEFEE
b, SRR RRTR b A N i Sk g
2. TRARHERERE BN -
3. PEERAERAY R R 2 LR RIS LIRSt -
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(9.) Knowledge Gap THZOHYEAMRE
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1. ke - S BTk
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(11.y FFEE Triple M. Theory }8RYIE
1. mass communications, mass media, and mass culture = FHFES & - —HA

SR fEN TR S -

2. mass society, mass systems, and mass culture = FHHHT S —ARE LK
FENIRE -

3. mass symbols, mass media, and mass interaction ZE SR —HHE
EEARTERT IR S -

4. mass society, mass media, and mass culture = FHEER S A — 18 T R BRE
MEg:e -

(12.) o A EAT O (R R R T g
1. BEFLE
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(13.) obstinate audience JEHE
| BT A IR BT R, SRR -
2. S A B R A E O PR - BRERAEA, -
3. [EE A BN S BN - BT RRE HAERH -
4. PR A pLEpsES R - (AT ERT AR -

(14 A BB TR + social paradigms £ il psychological paradigmsm\!”ﬁﬁglllﬁ
1. social paradigms HRERE RS AR A B HIEA T Bz -
2. social paradigms R S HZE HEIEE -
3. psychological paradigms HRERLRY < MT2E SRR R -
4. psychological paradigms R A A BRI TR AR -
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(15.) FRRRERRATERERES
U e MR S B R, - o RER s A -
2. FER YR LIFHRE -
3. KRESWS RIS - APE S RRORRTE R - HIETERAR
I SERGHEE 0 IR EE - :
4. BITEAE

(16.) T HIH 2 I B R 12 i B B g ?
1. spectrum scarcily rationale
2. public interest rationale
3. cause and effect rationale

4, impact rationale

(17.) FHIBRHST 38,2 marketplace theory HYFLML{FREIENE ?

1. held that a decrease in the number of stations promoted service to narrower
segments of the community, and that the competition for audience would
ensure that audience interests were served.

2. held that an increase in the number of stations promoted service to narrower
segments of the community, and that the competition for audience would
ensure that audience interests were served.

3. held that auction can make the broadcasters to provide program diversity, and
audience interests can thus be served.

4. held that auctioi can increase income of the country, and the benefits of the

couniry and audience can thus be better off.

(18.) EERICABHSHT '

b GRS T A - RS UHIG PSR - TR AR DUREAN AR
FERITIS - FF R SR ARG B IS RIS BRI -

2. PEREREREIIHEST Tl - T EEEHE ) B TENRML ) DRSS - 5
FIASRFHE RIS - RENEE ST RIS BRI (content) RY
FR - DUSHE GRS -

3. RS - BB - AR BRYIF R -
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FI A B R ) A AL R AR -
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(20.) T 1T R TE AR B ERY RIOA A BRI 7
Lo JRUA SRR (BEA L PR AR AT E Y oMz SHER - of LR 7S ERIS
FHHETGIRETE (High Definition Television, HDTV ) »
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1. In what ways may soctal responsibility theory be associated with libertarian

theory?
2. What are the key assumptions of British culture studies?

3. Describe Gaye Tuchman’s (1978) concept of “symbolic annihilation” and provide

an example of Taiwan’s media content.
4, Describe the possible consequences of media conglomeration.

5. In your point of view, what can we do to democratize the broadcasting media in

Taiwan?
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PERBHRAZ R T (262358548m4)
26.CD x4 (1) 196kbps (2) 128kbps (3) 64kbps 44 X 75
27.(1)CD () AAC (3)MP3 R 48 FRIRA TR F Bl 2 K » &AL
LARBHEA
28. WMA # X & (1) MusicMatch (2) Sony (3) Microsoft B4
28 WMA £ 352 4 {187 MP3(2)i& it MP3(3)# MP3
30. (1) Atrac3plus (2)AAC (3)Atrac3 4 X, & Sony A » &4 MP3 & %12
HWEAMMER— %
31. (1) AAC (2)WMA (3)MP3 & MPEG4 2. & 228 5 + & Dolby B4% » 4875
# K &4 96kbps _
32. g4 (frame)4.(1)15fps (2)24fps (3)30fps 14k 4 # AR i 6 &,
33.(1)MPEG1 (2)MPEGZ (3)MPEG4 A 1B # DVD Z #4&
34 (1)MPEG1 (2)MPEG2 (3)MPEG4 %31 8 oy X 1§3& DVD & K ey R %
HEESHE ALY '
35.MP3 A & (1)MPEG-1 (2)MPEG-2 (3IMPEG4 = ¥ & ¥4y

HARAERSBHHEMN? (36 -STHEREY) :
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EEB - HAALRL ST FRABRPERVIKALEY R G
LA BRGBEFRAR L RABHBEREEL AT HARS
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I ERELREREBENTRALRE RS BRI ALA(1) 1 210Mbps
(2) 10%.54Mbps (3) 54 £100Mbps » f1# $ R A AR E - &AL
AAARAHEETELBRGEEAK
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t. Modery microcoonomic theory generally regards utility as
a) cardinal,
b) ordinal.
c) independent.
d) republican.

¢) democrat.

2. The Laspeyres index
a) measures the change in the cost of the market basket purchased in the original year.
b) measures the change i the cost of the market basket purchased in the later year.
c) always exceeds L.
d) always is less than 1.

€) mnone of the above.

3. The relationship between marginal revenue and the price elasticity of demand is

2) MR = P(i-
n

b) P:MR(i—l)
n
¢) P=MR(l+m

d) MR = P(l+n)

e} none of the above.

4. The marginal producl equals the average product when the Tatter is
a) 1/2 of its maximum value.
b) 1/4 of its maximum value,
c) equal to ils maximum value.
d) 1 1/2 times its maximurn vatue.

e) none of the above.
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5. To determine the short-run supply curve of a firm selling in a perfectly competitive
market, we need to know which of the following: (two answers)

a) the {irm’s short-run MC curve
b) the firm’s AC curve
¢) the point of minimum average variable cost

d) market price for the firm’s output

. To determine whether a perfectly competitive firm will earn a profit or loss when it
altains short-run equilibrium, we need to know which of the following: { two answers )

a) the firm’s short-run MC curve
b} the finn’s AC curve
¢) the point of minimum average variable cost

d) market price for the (irm’s output

_If a perfectly competitive industry is in short-run equilibrium, we can be sure that:
a} all producers in the industry are making a profit
b) every producers who is supplying output is making a profit
¢) all producers who are supplying output are making the same profit
d) every producer who is supplying output is producing at a point where market price

equals his marginal cost

. The price floor of rice is set at Py by government. Under P, the farmers will then
produce Y ions of rice. Under Py, however, the consumers will only demand X tons of
rice (X<Y). With Y tons of rice production, to clear the market, the price needs to
reduce to Py. If we know, Pi(Y-X)>(P;-Po)Y, then the elasticity of demand between Py
and Py is:

a) greater than |

Iy} smaller than 1

c) equaltol

d) wncertain of its range.

9. If the slope of MC curve is positive and the slope of market demand curve is negative,
then a profit maximizing monopoly firm will set its price at P,. Furthermore, MC
curve and Demand curve intersect al price equals Py. If government sets a price ceiling
at P*, then:

a} shortage will occur when P*<P,

b) shottage will occur when P*<P;

¢) shorlage will occur when Po<P*<P,

d} the outcome is uncerlain
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10. the LR equilibrium price of a given competitive market is Py, and each firm produces
an equilibrium output of Q. There are altogether Ny firms in the market. If the
government levies a lump-sum tax of T dollars, the new LR equilibrium price and
quantity (per firn) will then be P; and Q, and total number of firms remained is Nz
Which of the {ollowing is most accurate:

8 Q<Q;

b) QiN=QaN

¢) Pr<PHT/Qo)
d) both (a) and (c)
e) both (a) and (b)
f) both (b) and (c)
g) (a), (b) and (c)

[0 EHENE (3£ 104D)

Consider the following Gamble. A fair coin is (Jipped unti! a tail appears. You win $1 if it
appear on the first toss, $2 if it appear on the second, $4 if it appears on the third toss, and
in general, 2(n-1) if it appears on the ny, toss. This gamble is commonty known as the St.
Petersburg gamble.

(i) Please compute the expected value of this gamble.

{ii) Suppose that Mr. Chang’s preference toward risk can be represented by a V-M

utility function: w{W)=logW.
If Mr. Chang start with no initial wealth, please compute Mr. Chang’s certainty

equivalent of this gamble.

% 4% %4 R
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In many democracies young and cid, coverage of palitics, elections and the civic lives of
communities often is tinged with cyaicism and even contempt for public officials. Gossip and
celebrity gazing has came to rule over fact finding and thoughtful analysis. in some countries,
journalists have grown so close to their govermnment and corporate sources that their reporting
resembles a conversation among powerful *insiders® more than an effort 1o watch over
government and business on behialf of citizens.
According 10 the author, which statements are incorect?
1. The press shows a trend of réporli_ng public affairs focusing on people inslead of news
events.
2. The author praises news media for its fair and objective reporting.
The author implies that news media should play a role of watchdog.

4. News reporting is rarely influenced by the government and enterprises.

YEREE T

The world of infolainment encompasses a wide range of content genres, including news
content (local, nationat and niche), travel information, sporis updates, celebrity gossip,
financial information and so on. For the mobile sector, this area offers an immediate
opportunily, and biings with it a very broad demographic reach. From simpte text messages to
sophisticated interaclive video and image content, this sector offers reliable income streams
for operators, third party providers and content developers. M-commerce is defined as any
transaction with a monetary vaiue - either direct or indirect — that is conducted over a wireless
telecommunication netwark. There are four strategic wireless technologies: iMode service,
wireless application protocol service platform, shor-range wireless technologies (standards
like bluetooth and wi-fi) and location-based services.

According to the authar, which of the following stetements are wrong?

Telecommunications network is the prerequisite of conducting M-commerse.
Mobile technology is bad at delivering real-time and location information Services.

Intecactivity is just one of the many features of mobile commernce.

bl

Mobile business has a dimmed future in incurring profits for telecommunications

operators.
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Helsinki bilis ils Virtual Vitlage as a grand experiment in which wireless communicalions
will make it easier to find friends, keep abreast of local movie times and events, and build a
warmn cominunity. The village is to house 12,000 residaents and 700 IT companies by ils
completion in 2010. Soulh Korea’s New Songdo Is one of many aspiring “aaleways” to China,

~

and will be competing for that tradg with rivals from Singapore to Japan. Govemmenl afficials
promise foreign comparies easy access to a neaiby harbor and newly built incheon
International Airport. The area is designated a Free Economic Zone, with corporate and
personal tax breaks and none of “the usual red tape" jor foreigners. All transactions wili take
place in the official language of New Songda City: English. South Korean officials express
confidence that the development will draw foreign tenants, but the risks are high. Singapore’s
One North is pushing an ecofriendly theme, promising lofts, filtered air, roof gardens and
winding roads "to allow pause for thought and conternplalion in the midst of technolegy and
cominerce.”
According to the author, which of the fotlowing slatements are wrong?

Heisinki is building a digital city the wireless way.

South Korea's digital ptan is the most ambitious among the three countries mentioned.

Singapore siresses how technology and commerse can help improve the naturai

environment. -

' 4. Different countries take the same approach to develop a digital city.

WAE R
The securily of wireless networks used by businesses in London has improved significantly
overthe last 12 months, says a survey. RSA Security found that 86% of the networks surveyed
use the encryption system built-in to the wi-fi standard 1o help them prevent unauthorized
access. This is a big change since the Last survey which found thiat only 37% had {he security
system turned on. Despite this improvement, RSA said many firms were still making basic
mistakes on wireless security and were leaving themselves open o a_ttack.
Wireless networks have proved bugely popular with many businesses bacause they are so
sasy lo set up and they eliminate the need for expensive cabling to give workers net access.
But this ease of use comes with a price. The radio signals transmitled by wireless networks
often ieak beyond a building’s walls leading many hackers, both hobby and criminal, to carry
out so-called wardriving expeditions to map wi-fi hotspots. The RSA survey found that the
popularity of wireless networks has not been dimmed by the publicity about the tachnology's
security failings. If found that the numbers of wireless networks beling used by London
businesses has risen by 235% in the year since the last survey. Many are more secure than
jast year 100 and have the basic Wired Equivalent Privacy (WEP) system iumed on. This
scrambles signals to make it hardef to use a wi-fi network without permission. # found that
many other networks are protected with olher techniques that slop people ouiside a business
using the net or getting access to intemnal networks. But despite the good news, RSA said that
~ many firms were still not doing the basics o ensure that they were protected. About a quarter
of the networks surveyed, almost 300 wi-fi access poinl_s, were poorly protected. Research
author Phil Cracknell said that many firms used the default settings for wi-fi hardware they




ERANIPE PR XL S EE e

#y %i%%%i (8 EAELE F L) A38#%#3 %

were installing making it easy for malicious hackers or criminals to eavesdrop or steal net
access, He said many departments could be buying their own networks and posing big
problems for corporale security,
According to the author, which of the following siatements are true?
1. Londoners are increasingly keen to security concemns of using wi-fi.
2. The cost of wi-fi equipmeni has increased.
3. Default arrangrement of wi-fi Is not secure enough.
4. Wardriving becomes easier when wi-fi facililies are encrypied.

BCERET

Young people face being overooked forjobs'because of their inability to speak English
properly, education and business ieaders have warned. Street slang made popular by rap
music artists and wider TV culture is making thousands of youngsters unemployable.
The Campaign for Real Education called for teachers to focus on improving pupils’ use of
spoken English. The CB1 said companies have to pay to bring the language skiils of some
workers up to scratch. Phrases such as "what g'wan", which means "how are you doing?", and
"allow me a brown", which means "may { have a cigarafte?", are failing to impress potential
bosses. The key purpose of state education is 10 provide children of all backgrounds with a
basic grasp of written and spoken English. If that is not happening then the system is failing
them. Employers had to carry out "remedial training” of some staff because of their paor
language skills. They had to spend time and effort biinging people up to the level they would
expect them lo be at when they come out of the education sysie:ﬁ. Company directors have
also raised concerns that the increased use of email and mobile phone text messaging is
affecting their employees' ability to communicate properly with customers ang colleagues.
A communications consultant said 60% of bosses surveyed believed workers were becoming
fluent at email and phone text messaging at the expense of their spoken English skilis. He said
we are witnessing a decline in the overall levei of communications skills within business, and
the blame for much of this lies in the way technology is being used in the workplace.

According to the author, which slatements are true?
1. The speaking ability of new employees is improving.
2. Bosses are bothered by slang usage in their companies.
3. Email and text messaging do not help much in enhancing employee’s communication with
customer.
4. Using street siang brings more chances of populanty and job promotion.




