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— > (1) 3 5 E 403 Uses and Gratifications approach #94% B & & L 7 X% AM? (10%) (2)
E R RN BRI ARAL R LA RIE TR R RBHENER? %)
() BB EEERAOEBEHET S RIEFT 445 & > # Uses and Gratifications &9 7
72 B () HEAE VT 4 R b gratification motives 424% 3§ & &1# A 3T 4 2 (12%)

= (1) Social Presence Theory &) £ 245 S & A7 (10%) (2) Social Presence Theory & % &
B 73,44 computer-mediated communication 3 3% ¥ ? Fw LA L F&9HE b - (10%)

> Should we be concerned that advertiser-driven pressures (1) lead to media audience
fragmentation (12%) and (2) contribute to political polarization? (12%) Explain why or why not.

—_—

vy o~ (1) How has the internet affected politics, both at home and abroad? (13%) (2) Do you think
digital media have promoted democracy (if so, how?) or are they largely reproducing traditional
political life? (13%) Explain.
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() L JEERFEAE - DURRES RSN ER - ERBNEEEN—EER ?
(a)yRZE AP (figurehead)
(b)KFE (negotiator)
(c)E& 1 (monitor)
(D) {12 (disseminator)
¢ )2 B - BRS-GBS B ATRORAT LRI o MO BEIRE R A IE
70 -
(a) A
(b)&EER
(c)FH&
(d)F2E
C ) 3. DUTBHRErEH L » EIEERE ?
(a) DEI(EES A SERE R TR
(b) IRIBBHSIY B S - TS TS RIEEEA W9 A R R 8T BT RE R 3R p 1 S A — ik
(c) BET] AR TE B IEEHY
(d) IEAEHA R B (LR
C ) 4. BERPAVERE - (I EERPER R —HE .
(a) BEL
(b) Hfiz
(c) GHAL
(d) R B
( )5 BRE—TTRERRBGETE-HESRIMESER B °
(a) Wi
(b) IEMHER{L
() AEE1L
(d) B
()6 FHBRTREmENIGL 5 A -
(a) AT Y P R AT
(MRS S IS — R EEE 2
(A ITFE A DRI L A S — G A T RYBAT F S E T
(NEHEREERTT
() 7. ZE RN+ =FH]) (The Twelve Principles of Efficiency) » I/ " FH , (high
priest of efficiency) 2 fEfVE__ -
(a)FF| + HfF(Henry Gantt)
(b)EW 7 « FHR{A8T(Frank Gilbreth)
()F 1 « TiF:(Henri Fayol)
(DEERE - Y E K Marrington Emerson)




B P RS 14 SFEALEHEILTEERELRRA

#8424 FEE (A48 mELECR] A% © 446002
KAHEBKREERZ "FAT, ERFEACRSR) £4BFE2R

() 8. T FEFE A IIESRAIRL - 7% HE -
()BT ER R b RV G E B B R T AR AR Fr A B
()R EEEIRS | ABEN T ARG EEE MR
(AT RBRNASTE BRI LAREE
(EENERBREETEENTR
()9 BB EEEBEZOFEIENEES - I HRBRHEESHEHHRENZ ?

@5F5EE
(b)yEE L
()5REAE
(DL EEIE |
¢ )1 FEIR - SHEA BN S BN BIEEE) - AR RES B RENN AR,
s °

()% EEE ¥ (Multinational Corporation, MNC)
(b) 2Bk 234 (Global Company)

(o) E B3 (International Company)
(D)EEEE 1 (Transnational Company)

() 1L DITRARESRERAIE - &t ?
() BAEER]
MEREA
(O AZRE
(DHELEMT

() R2.FEREREEMEARA - TITERIE?
(RN REHEFTE RN ERITE
(W FERE TG A TRERE T &
()R RERES N BRIGER AN
() SFRE MR IRER R AR R B LSRR AR EERE
() 13.3FE=ET 45 BRISETEE (strategic plans) B {EM:EEE (operational plans) » HFEWHH
BRI -
@ETEEE
(bR
()FRREE
(DIFEEE
() 14. LB E AR ME FREE BRI SORIE AN R R EE T - WETESR
BEEAE - Al A mERSEEAER DR ERNEAER I » &
EEEANRLE o
(2)ABC 45
(b)BCG 4B}
(c)BCQ B[
(dBOG 4Ef#
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(a) A RS
(b)ZF L3N
()R /LR
(d)Fli e SR
() 16. et -
()BT B Er 2T R
(O) R SEAE L OFIBOARIE T » BREUE IR
(o) S FREPIERFILH AR > RS IR
(2L LBk
() V7. FFIEIRTAE EREERSE = T DhiE ZRAH AR IT IS AE ARAE ARAT S 2
(o) IR LETHAHE 4%
() EXZE=RAE AR
()fIRHT R4 AR
(d)AERR =C4E A%
¢ ) 18T E IR e A R REA TSI -
(a) A —EEERMERE 2 R » (B R N eE
(D) T DA A 2 B st ~ RCHE ~ SR ~ USRS ~ SRS BRI ER AL T 1
()R FERE T B LIRS RAI TR
(d) R PR TR TR AB [oH 4T
C )19 —(ERrENRRIRTR IR > REBCERSEZE LR » MHEEAPFERE
EFRNMIE & R R RS AR E I 0 ?
(a) A%
(b) FRME
(c) Hfir S5
(d) SRR AT ZE
C ) 20. QTSI LT A B E R, - IR - 5 Eo
() P 25 5 PR (19 R
() LR PN
() RUHTHISHAT
(d)AEERIE R
() 205 T IRARUCGER 2 19 B 74 DA B R B T S TR IR AR R KRR TS EE
% °
(ayfEtihass
(b)FU B =&
(o) BF T &N 2 BLUSGGRE b (i 22 52
(d)BERR AT
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) 22. X Hwlhe BRIEEEA - T YRR FHEBENA -
@fEE : =8

(b)Z : A3

(OEE; BRHEH

(DtteEr &
() 23.EHHGNERRER - TR AR °
(a)ZEER ; HEEN TR
(b)[EEHER Sy THISE ; A2EER
(HEE 5 BEE
(ARG 5 &£E
SFEETREEER T HEIRE - EEARE , R -
(a)3Z Z % (transactional)
(b)ik /7 E (charismatic)
(c)RFEZL (trait) |
(d)E# A (transformational)
() 25.FMKERE TR B NE SRR R
(2) B - EAEAFRENZES - #E
(b) &% ~ BUK - HBEE
©) e ~ L ~ D
(@) EE ST ~ Hfir ~ BET

( )24.

B. HzmE (50%)
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