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Cultural Sustainability ( 3xfb K 4K )

# fun % (Arts Fun Vouchers)

L EHKERER (TBS, Taiwan Broadcasting System)
k7 4R 4T (Art Bank)

#.7 £ £ (Regional Revitalization)

Generative Art ( 4 g%, 3 47 )

1% 4% 4% £ 82 47 #) (Museums and Creative Aging)

ArtBasel ( BEERIBE &)

Cultural Impact Assessment ( AL & 3E4% )
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+ The Ministry of Culture (MOC) in Taiwan proposed that from 2023 on every citizen will receive a

NT$1200 culture voucher when he/she turns 18 years old. Imagine you are the marketing manager of
a theatre company; how would you make a promotional campaign in response to MOC’s proposal?
Meanwhile, what would be the benefit of your campaign to the company? ( A8 A ¥ X R # X
R4 > 25 47)
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